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Cellar 33 
Returns to
India
Bringing the world's top
sommeliers and exceptional
wine and beverage
producers to ProWine
Mumbai 2024.
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India's Wine Market Set to Flourish:
Projected to Reach $1.89 Billion by 2028

India’s wine market is gaining significant international
attention, with Euromonitor forecasting an annual growth rate
of 9.8% and an estimated market value of USD 1.89 billion by
2028. 
Source:meiningers-international
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Trade agreements are playing a pivotal role in
transforming India's wine market. The India-
Australia Economic Cooperation and Trade
Agreement (ECTA) has lowered import tariffs,
making Australian wines more accessible. Similar
deals under negotiation with the UK, the EU, and
the USA aim to ease trade restrictions further,
enhancing the availability of premium wines. The
market's growth is driven by rising disposable
incomes, urbanisation, and increasing consumer
awareness of global wine culture. Notably, India
relies heavily on imports, with French, Italian, and
Australian wines dominating demand.

India’s luxury market is projected to surpass USD
200 billion by 2030, growing 3.5 times its current
size. With wine and premium spirits symbolizing
luxury and success, this trend presents immense
opportunities for international producers.
Additionally, India’s large youth demographic—600
million people between 18 and 35 years—fuels the
growth, with 100 million new consumers entering
the legal drinking age every five years.



India's wine market, holds immense potential despite facing challenges. High import duties and complex state-level regulations
hinder growth, driving consumers toward affordable imports. However, premium wines are gaining traction.

Imports accounted for 30% of sales, with domestic production covering the remainder. The market is projected to grow at a
compound annual rate of 20-25% from 2025 to 2030, presenting vast opportunities.

To navigate barriers, international producers are forming strategic partnerships and implementing targeted marketing
initiatives. Increasing demand for global wines, coupled with anticipated policy reforms, positions India as an emerging hub in
the international wine trade.

PROWINE MUMBAI 2024 REPORT



PROWINE
2024
ProWine Mumbai 2024
buzzed as the drinks trade
connected over fine wine
and spirits!!!
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Held at the world-class Jio World Convention Centre on the 8th and 9th of November, the event rightly
kick-started with the popping of Casa Bottega Prosecco and a ribbon-cutting ceremony, before the
colossal gates opened. Attended by significant dignitaries and trade commissions,  from Chile, France,
Hungary, Ireland, Portugal, South Africa and United Kingdom. 
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ProWine Mumbai successfully concluded its fourth
edition with appreciation from the Wine & Spirits
Community in India. Over two days, the well-laid-out
exhibition buzzed with tastings and conversations
as the industry caught up with each other and
facilitated business meetings.

It showed evidently that the interests of the market
players are at the forefront of ProWine Mumbai.
Trade visitors from relevant sectors ranging from
large hoteliers, prominent restaurateurs and bar
owners, importers, distributors, retailers,
sommeliers, chefs, food and beverage teams, and
consumers were seen networking on the floor. 

ProWine Mumbai 2024 with 7,000 sqm of exhibition
space, featured 170 companies showcasing over 1000
brands and 5947 attendees from 18 countries. The
range of exhibitors and countries represented on
the show floor reflected India’s strong appeal to the
global wines and spirits industry, including its key
role as a gateway to do business in the region as
seen by the growing participation of even lesser-
known wine and spirits producing countries.
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CELLAR 33

Cellar 33 is a story about the passion for wine shared by
two friends. In 2020, Amrita and Mattia met through a
common friend in Bordeaux and, after collaborating on
various projects, decided to create a company in
partnership. In 2023, they co-founded CELLAR 33, an
Import-Export and Marketing Agency based in Bordeaux,
with INDIA as a special project. The agency is dedicated to
Champagne, Wine, and Spirits and establishes a business
network in global markets while providing comprehensive
branding and marketing support.
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Our approach is rooted in a deep understanding and
knowledge of products, processes, and people. Our
team blends decades of branding and marketing
expertise with in-depth wine and sommelier
knowledge to provide brands with unparalleled
insights and solutions. Partnering with Cellar 33
amplifies your company’s influence within the wine
and spirits community.
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As wine professionals with advanced
industry certifications and qualifications, we
leverage our expertise to carefully select the
most suitable importers for each producer.
Entering a new market is not solely about
making sales; it is about finding the right
partner for establishing a lasting and
mutually beneficial collaboration. We provide
comprehensive support to producers
throughout their export journey and assist
importers at every stage, from pre-import
preparation to post-import support. Our
Europe-based location ensures that
importers worldwide have a professional and
accessible point of contact in this part of the
world.
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THE INDIA
STORY 
“For Amrita is origin and vision,
and for Mattia is inspiration and
opportunities”
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Project India is Cellar 33's dedicated initiative aimed at connecting international wine
and spirits producers with the growing Indian market. India is a vibrant and dynamic

market, with increasing interest in high-quality wines and spirits.




